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he advent of the internet raised questions about the role of radio in a fast-changing

media environment. Many voices forecast its end but in the summer of 2008 the

Swedish Radio and TV Authority published a study named The Future of Radio,
which clearly opposed the pessimism of recent analysis. While the study anticipates the
exhaustion of the FM model, it clearly broadens perspectives for DAB and internet radio,
highlighting digitalization as the key element for the future relevance of radio.

The Portuguese researcher and radio professional Jodo Paulo Meneses states that ‘the
future of radio relies upon the internet; calling the broad service offerings of the net the
pathway for the survival of radio from the threats to its two essential aspects: mobility
and accumulation (Meneses 2008). Accumulation is radio’s capability to be used in a non-
exclusive manner, which means that a listener can use the radio while performing other
activities, like cooking, sewing, reading, writing or jogging.

Even if we have the perception that internet users and computer users in general tend to
accumulate activities with a certain ease, in what concerns mobility there are some technical
progresses that seem to confirm Meneses’ conviction. If the transistor and the so-enabled
miniaturization, mobile transmission and reception it allowed were radios responses to the
growth of television, it seems that the answer to the impact of the internet relies on the
search for technical solutions that guarantee its relevance.

Two recent innovations are relevant here: firstly, internet-car-radio, which the Audi,
BMW, Ford and Mercedes automobiles are equipped with, enable its users to access 30,000
internet radio stations (Moses 2009); secondly, the Olinda prototype, developed and
already presented by BBC Audio & Music Interactive R&D, which consists of a DAB-based
technology with interactive network-relationship capabilities (Ferne 2008).

These two devices may neutralize radio’s loss of reach among itinerant users, who are
seduced by iPod and MP3-capable car-radios, which also offer social networking - the
hallmark of web 2.0 and contemporary internet use.

Mariano Cebridn Herreros (2007) reckons that radio has been able to mark its presence
in all spaces of media consumption (at home, at work, in the car, on the move) and thus
offers itself as an omnipresent option, while facing growing competition. This means that it
must constantly re-position itself to sustain its relevance.

'This focus on change is already propelling radio towards incorporating languages that are
not part of its own tradition - such as video, image or written text - and pushing further its
historical willingness to interaction, expressed by a tradition of ‘inviting anonymous people
to express themselves' (Becqueret 2006) either by phone or via vox-populi testimonials.
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internet-only stations were, in their overwhelming majority, amateur initiatives (41.2% of
cases were the work of a sole individual), exhibiting technical problems with their streaming
systems, and did not have the essential resources to survive (Portela 2006).

Current research course

According to our 2006 study, Réadio Renascenga, RDP-radio and T'SE the three key players
who define the future of radio in Portugal, have upgraded significantly their online presence
and have embodied in their websites forms of expression that are not part of the radio
traditional language, taking more noticeable advantages from digital interactivity.

Other positive signs come from a recent French monitoring study that underlines the
comfortable lead radio has in credibility as a source of information, as perceived by media
consumers, ahead of newspapers, television and the internet, respectively (Petit & Afota 2009).

Furthermore, available data reinforce our conviction that radio should find a powerful
ally in the internet. The Barémetro Media e Comunicagdo: tendéncias 2008/2009 research by
Obercom that collected and analysed answers given by the directors of several Portuguese
media companies predicted that the internet would be an important source of revenue for
radio stations in the next five years, providing profit by means of online advertising and
value-added digital services (Obercom 2009).

Evidently the onus is now on radio to search for new pathways for its own future, using
creativity and addressing the main needs of the target of its actions: the listener.

Taking into account that ‘media [...] are being shaped at the intersection of new
technological potentials, cultural traditions, and institutional circumstances’ (Jensen 2006),
it is necessary for radio to find a renewed identity, capable of understanding and integrating
the new forms of online relations, while avoiding the trap of media standardization that
might originate from the ongoing dynamics of media-convergence. Bruhn Jensen suggests
‘redifferentiation’ - the divergence in convergence - as a path for media to follow to avoid
unification and find its own place, despite some degree of technological convergence (Jensen
20006).

Thus, the listener should have a crucial role in this dialogue between the medium in need
of transformation and the ultimate beneficiary of its message, so that change occurs in a
meaningful manner. It is true that ‘the study of audiences has been a constant concern since
the inception of mass communication research’ (Pinto 2000) but it makes more sense now
when radio is at the crossroads and is unsure of the course to follow in future.

A perspective expressed by Schramm et al. (cited in Pinto 2000) is pertinent here when
one also considers that the present technological development empowers radio with a large
set of digital tools. These in turn have been the object of research in recent times, so it is
fundamental to raise some questions about the actual use people make of interactive tools

offered by radio stations and what their particular framework is in respect to how, when and
where they use it.
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We share Finnemann's view that “nternet enables users to act and interact, not just
with each other and at a distance, but with the system of communication in ways that
may significantly reshape the very systemr’ (Jensen 2006). Thus a better knowledge of
radio’s audiences and the type of interaction they maintain or wish to maintain with the
stations and, eventually, with the community established amongst all listeners will definitely
contribute to radic’s correct positioning.

The urgency of this subject is reinforced by the realization that the youth audience, the
one that can guarantee radio’s future, does not seem to be interested in this medium but
shows a high percentage of internet use. In Portugal, 81% of the people aged 15-24 are
internet users (Obercom 2008), but when asked about their online radio listening habits
61% of the children aged 8-18 answered that they never do it (Obercom 2009b).

Therefore, it is clear that radio should charter its own course in the dynamic confluence
of the three main vectors: technical change and radio digitalization; interactivity and its own
redefinition brought in by the internet; and the role of listeners (conscious or not) in these
changes.

In this chapter we discuss Portuguese online radio stations’ technical readiness and their
interactive positioning, identifying the main changes that have occurred since 2006 and
attempt to establish a basis to undertake a deeper and more focused research and analysis.

———— ]

Portuguese internet radio in 2009: focussing on change

Firstly, let us consider how the big stations were reacting to technological change, and
whether the internet-born stations were still active. Our 2006 study showed these to be two
main indicators of the process of change, and by observing them three years later, we are
able to identify the main changes taking place.

By doing this, we were left with a sample of 26 stations, 17 of which were web-only and
the remaining 9 national in terms of frequency coverage. We have analysed their websites
between 31 August and 2 September 2009.

Amongst internet-only stations, we were hot able to identify a single one that did not
exist in 2006, and while back then 70.6% were undoubtedly active, now only 23.5% are
transmitting. This means that in 2009 only four web-only radio stations were operative. Of
these, one station belongs to a political party (that {ransmits only an hour per week), one
university station and the remaining two are commercial stations. In other words, web-only
stations in Portugal closed probably because they were unable to come up with a proper
business model.

This further narrows down the number of stations analysed in this study to thirteen.

The situation is totally different when we look at national stations, since not only are
all of them working but there is an extra radio bitcaster (Radio Sim). While in 2006 only
three of the stations mentioned above were broadcasting more than one streaming channel

(two music-only streams and one all-speech stream), now this number is as high as seven,
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Chart 3.1: Radio’s social web.

Conclusion
rtela 2006),

If we group the data gathered using the same criteria as in the 2006 study (Po
we come to the conclusion that stations have been technically upgraded. The two national
broadcasters classified as ‘mediuny users in 2000 have now been classified as ‘advanced
users.

Chart 3.2 demonstrates that nationwide stations are using technical resources to a higher
degree. The unique national station classified asa ‘mediunt user is Radio Sim, which started
its activities recently and did not exist at the time when the 2006 study was undertaken.

56

[ Medium
Advanced

Count

WebOnly

Nacional
Type of station

Chart 3.2: Online radio station’s technical promptness.
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Chart 3.3: Openness to interaction.
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Note

,__.__._._____________

1. Given the changes in RCP (Rddio Clube Portugués) since 2006, we now consider this station as
being countrywide in coverage.
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