




Radio Content in the Digital Age
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internet-only stations were, in their overwhelming majority, amateur initiatives ( 41.2% of 
cases were the work of a sole individual), exhibiting technical problems with their streaming 
systems, and did not have the essential resources to survive (Portela 2006). 

Current research course 
According to our 2006 study, Rádio Renascença, RDP-rádio and TSF, the three key players 

who define the future of radio in Portugal, have upgraded significantly their online presence 

and have embodied in their websites forms of expression that are not part of the radio 
traditional language, taking more noticeable advantages from digital interactivity. 

Other positive signs come from a recent French monitoring study that underlines the 

comfortable lead radio has in credibility as a source of information, as perceived by media 

consumers, ahead of newspapers, television and the internet, respectively (Petit & Afota 2009). 
Furtherrnore, available data reinforce our conviction that radio should find a powerful 

ally in the internet. TI1e Barómetro Media e Comunicação: tendências 2008/2009 research by 
Obercom that collected and analysed answers given by the directors of severa! Portuguese 

media companies predicted that the internet wpuld be an important source of revenue for 

radio stations in the next five years, providing pro fit by means of online advertising and 
value-added digital services (Obercom 2009). Evidently the onus is now on radio to search for new pathways for its own future, using 
creativity and addressing the rnain needs of the target of its actions : the listener. 

Taking into account that 'media [ ... ] are being shaped at the intersection of new 
technological potentials, cultural traditions, and institutional circumstances ' (Jensen 2006), 
it is necessary for radio to find a renewed identity, capable of understanding and integrating 
the new forms of online relations, while avoiding the trap of media standardization that 

might originate from the ongoing dynamics of media-convergence. Bruhn Jensen suggests 

'redifferentiation' - the divergence in convergence - as a path for media to follow to avoid 
unification and find its own place, despi te some degree of technological convergence (Jensen 
2006). Tirns, the listener should have a crucial role in this dialogue between the medi um in need 
of transformation and the ultimate beneficiary of its message, so that change occurs in a 

meaningful manner. lt is true that 'the study of audiences has been a constant concern since 

the inception of mass communication research' (Pinto 2000) but it makes more sense now 
when radio is at the crossroads and is unsure of the course to follow in future. 

A perspective expressed by Schramrn et ai. (cited in Pinto 2000) is pertinent here when one also considers that the present technological development empowers radio with a large set of digital tools. These in turn have been the object of research in recent times, so it is fundamental to raise some questions about the actual use people make of interactive toais offered by radio stations and what their particular frarnework is in respect to how, when and where they use it. 
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Chart 3.3: Openness lo interaction. 
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Note 

l. Given lhe changes in RCP (Rádio Clube Português) since 2006, wc now consider this stalion asbeing countrywide in covcrage. 
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